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Y TPOCTIABJTEHHOTO OYSTATIOABMIICA HOBBI ETUILL —
OTO KOMDOPT. NMPOCTTABVBLUAA DOLCE & GABBANA OTKPbITAA
CEKCYAJIbHOCTE BOJIBLLE HE BTTOYETE, N ONSANHEPHI
PALOVKAITBEHO USMEHITIN CTATTNCTIAKY MAPK,

Ho 1mockosbKy IpeBOCXOJHBIN KPOYI Bcerza
OBLI OJHOM U3 CUIBHENIINX CTOPOH 3TON Map-
KU, paccaabireHHas yo0HAS OfeXa, B OTHO U
TO JKe BpeMs 1 MOAHas, U KIaccudeckas, yAaeT-
cs1 Dolce & Gabbana npexpacHso. [leyio He TOIb-
KO B TOM, UTO MapKa ItloB3pocJiena. [leso B TOM,
YTO MOZHBIN 06pa3 cTas 6osee 3pesbIM.

Kaxk 1 06BIYHO, OCHOBOY KOJUIEKITIY CIIYKaT
3HaMeHUTBbIe KOCTIOMBI MapKU. B HEIHeIIHeM
Ce30He OHU IIpeuMyllecTBeHHO IToocaThle. K
TOMY >Xe PaiJuKaJIbHO U3MeHWICS KPOIL: JaxKe

LCE & GABBANA wesmansosoposs

y3Kue OPIOKY U ITUJ[KAKU HUKAK He MOTYT CTeC-
HUTB IBUKEHUN, U IIPU 9TOM B KOJLIEKITUU
OYeHb MHOT'O CTSTHYTHIX B ITOSICe Ha KYJIUCKY OT-
KPOBEHHO MUPOKUX U JTMHHBIX OPIOK, KOTO-
pBle HaJ[0 ITOIBOPAYNBATH Y I[MKOJIOTOK. Py-
0aIKky yMepeHHO ITPUTAJeHHbIE II0JI0CATHIE.
OueHb XOPOUIHN PYOANIKY B INATOHAIBHYIO OT-
YeTINBYIO ITOJI0CY. 3HAMEHUThIe KOKaHble KO-
CYXU 9y Th YIJIUHUINCH U CTATTU CBOOOHEE.
TOHKMIT TPUKOTAX HAIIOMUHAET erepcKoe Oe-
Jibe, QyTOOJIKY yKPalleHbI TAHI'CTe PCKUM ITPUH-
TOM — PEBOJIbBEPOM.

CaMBbIM PaIuKAJIBHBIM TPEH/IOM HBIHEITHEeTO
Ce30Ha CTaJ MUKaMHBIN CTUIb. B KoJeKIuu
Dolce & Gabbana ecTb HacTOSIIME ITUKAMBI I
XaJaThl, II0JIOCATHIE B AaHTJIMIICKOM CTIUJIE U C
KPYIHBIM YepPHO-0eIbIM IIPUHTOM B BU/JIe JIpa-
KOHOB. DTU e IICeBAOKUTANCKIe IPaKOHHI B
NUKaMHOM CTIJIE Ha IIeJKOBBIX ITAIKaKaX-
CMOKMHTAaX 1 Ha KOJKaHBIX KOCyXaX.
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