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Canali

B ITOCIEOAHEE JECATUJIETHVE

MBI HabJ110/1aeM BO3POXKAeHIe MY>KCKOM dJIeTaHT-
HOCTH. My>KYMHBI BHOBb 3aTHTE PECOBAINCH
KJIACCAYeCKOM OJIeXKI0MN U ITPeBPaTIJIU I10JIb30-
BaHUe IIPOJAYKIMel peMeCIeHHOTO ITPOU3BO/IC-
TBAa M JIIOKCOBBIX OPEH/[OB B CBO€0OPa3HyIo Cy0-
KYJIBTYPY. 32 3TO BpeMs B MUPe KJIACCUKY U3Me-
HWIOCh MHOTO€: CHa4aIa KOCTIOM 3KCTPeMalIbHO
3ay3WICS M YKOPOTHUIICS, CeiTJac MBI HabmoaeM
BO3Bpar K 60Jee TPAJUIIOHHBIM IIPOIIOPIIUSIM.
Ho camoe nHTepecHOe CeroiHsI — MeTaMOP(O3bI
1Beta. Ele 11Tk 1eT Haza $OTO ¢ MeKAYHAPOJI-
HOU BBICTaBKU MY>KCKo MozbI Pitti Uomo pasie-
TAJINCh I10 COLMAIBHBIM CETSAM C IIOATIACIMU:
«[ToueMy HAII My>KYMHBI He 0JIeBaIOTCSI TaK
3Ke?», a Cero[Hs JIaske caMble BOCTOPYKeHHBIe IIpU-
3HAIOT: € OyIICTBOM KPaCOK II0Pa 3aBsA3bIBaTh.
BaxkHO, BIIpoYeM, yTOUHUTB, YTO Pedb O CUTyalluN
B EBporne u CIIIA. IMeHHO 3a11aiHble TPeHceTTe-
PBLIIPEJCTaBISIIOT IIePeAHUI KPall My>KCKOIL
MO/JIBI 4 OTIPeJIEIAIOT, UTO MBI, CO3HATEeIBHO WIN
Oecco3HaTeIbHO, BCKOPe Y HUX II03aMCTBYeM.
CaMBIX IPKUX [TepCOHaKel CTPUTCTAIIA Ha3bIBa-
IOT «ITaBIMHAMMUY, HO POCCUIICKUX O0JIaiaTesert
KOCTIOMOB K HUM I10 GOJIbIIEeN YaCTH He OTHECTH.
3a TpeHZIJaMU MY>KCKOM KJIACCUKH y HAaC CIeAUT
Y3KUM KPYT SKUTeNeN CTOJIUIL ¥ TOPOIOB-MUJLINOH-
HUKOB. Te, KTO He e3/IUT Ha My>KCKIe BBICTaBKY,
Hoxy4aioT MHGOPMaIIMIO 13 ITHITA M TeMaThdec-
Kux 6;10roB. Ho ocTaIbHBIe BiIafle/IbIIbl KIACCH-
YeCKUX KOCTIOMOB CKOPee BUJST B HIX He MOJTHOe
BBICKa3bIBaHUe, a yHUopMy. ITo clToBaM I1aBBI
bespoke-atenbe GB Tailors Augpes I'pummuna, 90%
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UX 3aKa3YUKOB IIPUOOPETAIOT Cephle U CUHUE KOC-
TIOMBI TOJIBKO U151 PAOOTHI U IIepeMeH B IIOCIe]-
HUe ro/ibl He HaburoiaeTcs. KocTioM, ITapHBIN WK
HeIIapHBI, BCe ellle BOCIPUHUMAETC HallUMU
COOTeYeCTBeHHMKAaMU KaK J[eJIOBOM WIU TOPIKeCT-
BEHHBI, MaJIO KTO pacCMaTpuBaeT ero KaK I10B-
CeTHEeBHYIO OJIEK]LY.

To, uTo «11BeTHAsI BOsHA» o6omwta Poccuio ctopo-
HOM, OOBSICHSIETCS He TOJIBKO Halllell BPOSKeHHOM
«CeBepPHOM» CKPOMHOCTBIO. 2014-2015 rozbl, Korza
SIPKOCTBb MeXKIyHAPOJHOIO CTPUTCTAIA BBIIILIA
3a IIpeJiesIbl BO3MOXKHOTO, ITPUIILIVICH Ha JleBaIbBa-
nuio pyouist. B 2015-m, 1o ;aHHBIM Fashion
Consulting Group, poccuiickue IpoJjaXku IIOKCO-
BBIX TOBAaPOB yIIAIN Ha 43% B 10JIAPOBOM BBIPa-
SKeHUU. POCCUICKIM OTPeOUTEIISIM JIIOKCA CTaJIO
He JI0 I[BETHBIX Iap(OB U OPIOK B KIETKY, TIPe/I-
IIOYTEHVe OHY OT/IAIU 60JIee YHUBEPCAIbHBIM
BelllaM Bpo/ie TOT'0 JKe TeMHO-CTHEeT0 KOCTIOMa.
Vcropuk u nckyccrBoses Muiens [lactypo B
cBoeM uccenoBannu «depHbiil. Teopus iBetar
oTMedaeT 0CO0eHHOCTD o/iekbI XIX Beka: «OnuH
JIVTIIh YePHBIN MOXKET OBITh FapaHTHe aBTOPUTe-
Ta ¥ Cepbe3HOTr0 OTHOIIeHUS K Jieny. [To aTon
CaMOU IIpUYMHe B YepHOe 0/[eBalOTCsI BCe Te, KTO
00J1a/1aeT BIACTHIO WIN 3HAHKEM: CY/IbU, a[BOKa-
THI, IIpeIIo/laBaTesN, Bpauu, HOTapUYyChl, ceKpeTa-
pu cyzar. CerofHSNIHYE IPeCC-KOJBI, XOTS C KaXK-
JIBIM F'OJIOM OHU U CTAaHOBATCSI MeHee CTPOTUMU,
OCHOBAHBI Ha TOM 3Ke ITPe/ICTaBIeHUY 00 «aBTOPU-
TeTe» My>KIUHBI B TEMHOM Ofie>K/ie, XOTsI caM 10
cebe YepHBIN KOCTIOM — 32 ICKTIOUeHIIEeM CMO-
KUHTa 1 $ppaKa — JaBHO MOBETOH, €0 3aMeHWIN



