PEFYJINPOBAHUE

NMPAKTUKA UCMOJIb3OBAHUA AHTUTABAYHBIX MEP B AAPYTUX OTPACNIAX

B MUPE YXXECTOYEHME PEMYJIMPOBAHNA B TABAYHOIM MPOMBILLJIEHHOCTM HAYATOCb PAHBLLIE, YEM B OCTAJTbHbIX
OTPACJIAX, CBASAHHBLIX C MPON3BOLCTBOM FMCG-TOBAPOB. HATPEHVPOBABLLUNCEH HA TABAKE, NMPABUTEJIBCTBA
PA3HbIX CTPAH MPA TMTPOBYHOT NMPUMEHWNTE WCTBITAHHBIE MEPBI K AIPYT UM MPOLYKTAM, HPESMEPHOE

MOTPEBJIEHVE KOTOPbBIX, KAK CHUTAETCA, MOXET HETATUBHO CKASATECAH HA 3LOPOBBE. HAMBOJIEE «[MOMYJTAPHBIMI»
CPEAN TAKUX MEP MOKA ABNAOTCA LOMOJIHUTEJIbHBIE HAJTIOT 1 1 HAHECEHWE HA YNTAKOBKY MPELYTNPEANTE/IBHbBIX
HALTMWCEW.

BEHI'PUSR

MPUHAT 3AKOH, NPEAYCMATPUBAIOLLMIA
CNELNANBHBIE HANIOTU HA MPOAYKTbI
C BbICOKUM COAEPXXAHUEM XWUPOB,

COJIN U CAXAPA Typu" H

HA YNAKOBKY AJIKOIOJ1bHbIX HAMUTKOB
HAHOCATCS FPA®UYECKWUE U TEKCTOBBIE
NPEAYNPEXAEHNS O BPEAE YPESMEPHOIO
NOTPEBNEHNA

MEKCUKA

BBEJEH AKLIU3 B 10%
HA CAXAPOCOJEPXALLME HAMUTKN

HA AJIKOTOJIbHYIO MPOAYKLIUIO, A TAKXE

PErYNIMPOBATb EE NPOABUXEHWUE

U PEKJTAMY

NPELJIATAETCS BBECTU MUHUMAJIbHBIE LIEHbI

)XUPA, CAXAPA 1 COJ, JO/MKHA OTBOAUTb HE MEHEE 20% CBOEU

MJIOWAAM NPEAYNPEXAEHNAM O BPEAE AN9 310POBb4

@

HA AJIKOTOJIbHOM MPOAYKLIMK TPAGUYECKOTO

PACCMATPUBAETCH NPEAJIOXEHUE O PASMELLEHVN
NPEAYNPEXAEHUS B PASBMEPE 30-50% MJIOLLAAN

NOBEPXHOCTU BYTbUJIKU

TAUJIAHL

A

OPAHLUMUA

B AHBAPE 2012 O[1A Bbl1 BBEAEH HAJIOT
HA CNAAKUE HAMUTKK

ABCTPAJIUA

YBEJIMMEH HA 70% HAJIOT
HA CNABOAJIKOTOJIbHbIE TASMPOBAHHbIE
HAMUTKN

YMAKOBKA NPOAYKTOB, COAEPXALLIUX ONPEAEJIEHHOE KOJIMYECTBO

B IHBAPE 2013 rO/1A PASPAEOTAHbI HOPMATUBbI, MO KOTOPbIM

YUJIU

AJIKOTOJIbHOW MPOAYKLMM OBA3bIBAET NPOU3BOAUTEJIEA PASMELLATD

HA YNAKOBKE TEKCTOBOE NPEAYNPEXAEHNE OB ONACHOCTU
INg 300POBbS, SAHUMAIOLLEE HE MEHEE 30% MJIOLLAAN

KEHUA

NMPUHATBIN B 2010 FOAY 3AKOH O KOHTPOJIE 3A OBOPOTOM

PErYNIUPOBAHUE
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