TOPrOBO-PA3BJEKATENIbHbIN LIEHTP

APUMONT

npoueaypa pelleve
B KNHVIKE KPAaCOThl 1 300D0BbA
«[JOKTOP NNacTVK»

IIpy MOMOIIM HOBOTO aIllIapara AjLA 6e30IepPanoOHHON
MIOATSKKY KOXKU IIPOBOAUTCA MACCAXK TeIUION MeTa/UIHde-
CKOI IasIouKoi. Bech cekpeT B pPafiilOBOTHOBOM U3JIyde-
HUU, KOTOPOe NTPOOYyKJaeT 06pa3oBaHIe HOBBIX KOJUIare-
HOBBIX BOJIOKOH. OHU, B CBOIO 09€pe/ib, GYKBAIBHO BBITANI- |_|_|| Eﬂl PBIE T Oﬂ'A PKIN KA)KLLO MY TIOKVYTIATEJTHO*
KUBAIOT MOPIIUHBI, OojIee TOro, 3 eKT pasmIaKUBaHUIA
KOXXU HapacTaeT CO BpeMeHeM. MaKCUMaJIbHBIHN Pe3ysIb-
TaT NPOABJAETCA Yepe3 HeCKOJIbKO Heslelb U JINTCA OT
HECKOMBHILX MECAIIEB IO TOJa. e [logapku 0T MOCKOBCKOIO FOBEIMPHOIO 3aBOAa
He moBpexmas KOXy, BOJTHA IPOHUKAET B ee DIyOOKIe
CJIOU TIpU TeMIlepatype 60—65 rpagycos. [Iponenypa 6e3-
BoJIe3HEHHA U He OCTABJIAET MoCyIe cebs mureiida mo6og- e buneTbl Ha KoHLUe PTbl 0 puna balwmeTa,
HBIX 9¢PekToB. OAMH CeaHC IUTCA OT 15 MUHYT A0 Yaca.
ITocte Kypca Ipolenyp IIy60KIe MOPITMHBI CMATYAIOT- Ero pa K pnaa, H efento Mobl B Mockse
cA, HO He MCYe3aoT, MoaToMy Pelleve pekomeHzmyeTca
NIPOTUB NIPU3HAKOB CTapeHUdA Ha cpefHel cTaiuu —
TaKUX KaK «TyCHHBbIe JIAIIKW», U3MeHeHHe OBaja,

e Habopbl kocmeTnkn L'Occitane, Yves Rocher*,
(<6PI)IJILI>>, HOCOIy6HBIe CKJIQOKHU, OGIJ.{aﬂ,Z[pﬂGJIOCTL, yBAa- p'eTCKl/Ie TOBapr M TbICS:IL‘”/] p'pyrl/lx I—IOID'apKOB!

AdHNE U I10TepA 00'bEMOB.

I
HOBad MPoLEaypPa, XOTb
1 HA3bIBAETCHA «OOTOKC /19 BOMOC»,
HE MPenyCMaTPVBaET UHBEKLMM
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