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MPEAOCTABIEHO CHANEL

MAISON MICHEL
CIIENUAJIU3UPYETCA
HA IIIANAX: IIO
3AKA3Y JU3AWHEPOB
3OECHh MOIVT
BOIIJIOTUTH B }XU3HBb
JIOBYIO ®OPMY

IUIAIIHAA MAHY®AKTYPA MAISON MICHEL —
IITYIHOe IIPOU3BOZACTBO. Ha HeM 3aHATO TPpU YeoBeKa,
KOTOPBbIe IIeJIbIU IeHb TOJIBKO U JIeJIA0T, YTO OTHAPUBAIOT

1 BBICYIIIMBAIOT TO (PeTp, TO COJIOMKY

NPEAOCTABNEHO CHANEL

B CepeJIMHe IIPOIILJIOro BeKa CTaBIIYIO y3HaBa-
eMoit Mojiesib 00yBu Chanel ¢ KOHTPaCTHBIM
HOoCcKoM. HecmoTps Ha TO uTO K Paraffection aTo
areJibe OTOLLIO B 2002 TOAY, OHO IIO-TIPEXKHEMY
(M e IUHCTBEHHOE) IMeeT ITPAaBO CTABUTH CBOE
KJIeriMo pAznoM c joroturioM Chanel. TyT cos-
JIABaJINCh BCe TYQIIH, CAIIOTH U JIa’ke KPOCCOB-
KU 714 TTOKa30B haute couture Mapku, U 31eCh
’Ke pa3MeIaloTCsA ClIel3aKa3bl KIMEeHTOB IOMa.

Jles1o coxpaHeHU A TPaJUITUOHHBIX TeX-
HUK, KoTopoe Havyayix B Chanel, He mpekpa-
maetcs. [IpaBza, ¢ yBeJnYeHUeM CIIpoca
Ha IIPOJYKIINIO MapKU aTesbe TOCTeIIeHHO

rmepees’kaT U3 CBOUX UCTOPUIECKUX I10-
MeIeHUH, PACIIONATaBITUXCS B KBAPTUPAX
CTapBIX 3IAHUH B IIEHTPAIbHBIX OKpyTax [1a-
pUKa, 3a IIpe/ieJIbl FOpo/ia — B IIPOCTOPHBIE
U CBeTJIble COBpeMeHHbIe 3aHus. Ho mpo-
1[eCC 3TOT CKOpee MO3UTUBHBINA — C POCTOM
CIIpoCca ¥ He0OGXOJUMOCTBIO0 YBeJIUYUBATh
00beMBI ITPOU3BOZCTBA IMOABJISIOTCSI HOBBIE
pabourie MeCTa, B IIIKOJIBI IIPU ATeJIbe TIPU-
XOZIUT MOJIOZIEK b, JIJI KOTOPOU ITpodeccus
30JI0TONIBEMKY, OOYBIUKA MU MACTEPa 10
M3TOTOBJICHUIO TKAHEBLIX IIBETOB He KaXKeTCsI
yCTapeBIleH 1 HelIPUBJIeKaTeIbHOM.
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BCIO OBYBB A
IIOKA30B HAUTE
COUTURE BPEHJA
CHANEL CO3JAIOT
B ATEJBE MASSARO

37|



