JTMMHCKAA HAPAOHOCTb
KOJTTTEKUVA DOLCE & GABBANA
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«BECHA-TTETO 2014 > mapmanposcposs

B KOJIJIE KH M U Dolce & Gabbana,

KOTOPYIO IN3ATHEPBI ITOCBSI TYIU SJUITITHCKON
KOJIOHUY Ha CBOeN II06MMoM CUIIWINY, UCIIONb-
30BaHbI JIBe IIaBHbIe /I 9TOU MapKU UJeV JKeH-
CKoro Hapsizia. Bo-epBhIX, 5TO KiIaccuyeckye

U Ge3yIIpevHbIe 10 KPOIO IUIAThSI M KOCTIOMBI
X-cumyaTa. DTOT CIULYJT ITOIpa3yMeBaeT ITofIepK-
HYTBIH OIOCT, CTSTHYTYIO TJIUIO, OKPYIJIbIe Oepa —
TO €CTh CIIeNyI0 IOXKHYIO KpacoTy. A BO-BTOPBIX — He
MeHee JTIOOUMBIN IU3aTHepaMU, HO MeHee ITOITy-
JITPHBIN B ITAPOKIX MACCaX CBOOOIHBIN, 00BeM-
HBIN A-CUJTY3T, IIO3BOJIAIOIINN CKPBITH QUIYDY.

W o6beMHOe, 11 00JIeTaoniee B KOJUIEKITUSIX STON
MapKU BCeT/]a MAaKCUMATBHO YKPAIIAeT KeHIIH,
TIPOIIOPII JIETKY ¥ TOYHBL. KpoMme Toro, JoMeHITKO
Jombue u Credano [a60aHa Beera 3HAIOT, KO
HYYKHO OCTAaHOBUTHCS BTOM, UTO KAaCaeTCs PafiviKank-
HOCTH 06pa3oB. ObieraroIye HapsyTbl TPUKPLIBAIOT
KOJIEHO, CBOOO/IHBIE MOTYT OBITh PATUTKATHHO KOPOT-
KM,

A BOT BHaPSIHOCTH I3alTHEPBI Ce0st He OTPaHII-
BaioT. KoHeYHO, B 6a30BOIT YaCTH KOJUIEKIIUI €CTh

W IIPOCTO IIeJTKOBBIE OIHOTOHHBIE Betyl. Ho rycTo-
30JI0ThIeIaMe U [Tapya, YepHOe 1 KpaCHOe KPY>KeBo,
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BBIIIMBKA CTPa3aMy ¥ 00beMHBIMU I[BeTaMM, IIOJI-
YepPKHYTO HAPSITHbIE KPYITHBIE IIPUHTHI KICIIOTH30Ba-
HBI 1IeNPO. [IPUHTHI 1306paskaloT 30JI0ThIe MOHETE,
AQHTHYHYIO KUBOITVCh Y PyNHBI JUTMHCKIX XPaMOB,
OPONLIV-IBETHI yKPAIIAIOT IUIATHS U ITIBTO TUPIITH/A-
MU C IBHBIM HAMEKOM Ha HUM( U IPUAJI, ETKOBLIE
BEHKU 11 30JIOThIEe BeHITHI Ha TOJIOBE CO3IAHBI SIBHO
CMBICISIMU 00 AaHTITIHOM [TaHTeoHe. VI ITTaBHOe, UTo
Bce 3TH OoraTble yKpalleHVs yAUBUTeTbHBIM 00 pa-
30M WIyT BceM 6e3 NCKIioueHusT. A TyQuIu ¢ KabryKa-
MU B BU/le IOHITIECKUIX KOJIOHH 3a0aBHEBI U IIPY 5TOM
KPaCHBBL.



