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I( O]IJI E I(L[ I/Iﬂ 9TOI'0O C€30Hd HAIIOMHMU-

J1a 1 G2UIH-KPUTUKAM, 1 KIMeHTKaM MapKu, YTO
Tomac Maniep — HeIIpeB30Ve HHBIN 3UMHUX el
macrep. Ero BUpTyo3Hoe yMmeHUe paboTaTh

C IVIOTHBIMU IIEePCTSIHBIMU TKAaHIMU, CO3/IaBast
13 HUX BO3/JyIIHbBIe, JMHAMUYHBIe, Terdanine
00pa3bl, 3HAKOMO HaM elile 110 3uMe 2006 ro/a,
KOorIJia U3 BapeHo! ¢puiaHenu, GakTypou U ILIOTHO-
CTBIO HAIIOMUHAIOIe N BOWIOK, OH CO3/aI HeX-
Helimye GosIbIINe BedepHUe IUIAaThs. B 3ToM ce3o-
He KOJIJIeKITYsI HAMHOIO IpakTu4yHen. Ho oHa He
MeHee BUPTYO3Ha.

[1aBHBIE TKAHU Ce30HA — IIePCTSHbIE KPeIlbl,
TBUZBL U QuiaHeNU. [[TaBHBIV CUIYJT ILIaTheB,

KOCTIOMOB U ITaIbTO Bottega Veneta — 4yThb iu He
CaMBbIN TPAAUITMOHHBIN U KIaCCUYeCKU, HAIIO-
MUHAIOLIN O IIPaKTUYHON MoZe 1940-x 1 1970-
x. Tanys Ha MecTe, 0ObeMBI yMepeHHBbIe, JUIIHA
caMasi pa3yMHas, 4yTh HIDKe KoJeHa. Ml Ipu aToM
BCe Bellly CJIOXKHeNIINe, TaK YTO IIPU BCeY CKPOM-
HOCTH U CZIeP>KaHHOCTY 00pa3a U IeJbHOCTH
CUJIyaTa BIledaTJeHNe Cpa3y CKJIaJbIBaeTcs IIpa-
BUJIBHOE — 3TO OfleXKJa JOporasl U U3bICKaHHA.
Criraiky Ha J00KaX pacIooyKeHbl 10 [UaroHa-
JI, ¥ OT 3TOTO BeIU BBITJIAAT O0JIee IeTKUMU

U AMHaMUYHBIMU. To )Xe BIIledyaTieHue HeoObl-
YaNHOM JITKOCTU IJIOTHOM 3UMHeMN e PCTU
CO3/IAI0T CJIeTKa KOJAbIXalolecs IIPU KaXkKI0M
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JIBUKEHU U BOJIAHBI M1 000PKU Ha MEPCTIHBIX
IIaThIX U HaIbTO. B KOJLUIeKITUY OUeHb MHOTO
MHOTOCJIOMHBIX Belllell U Belllel ¢ 00heMHOMI
TpeXMepHOU OT/IeJNKOI, HO M Y HUX CHIY3T OCTa-
eTCs JIETKAM, CTPOMHBIM 1 O4€Hb OTYETINBBIM.
Tomac Mariep B 3TOM KOJUIEKIIUY UCIIONb3yeT

U aIllIUIMKAIAY U3 HaKJIaJHBIX [IBETOB, 1 CJIOXK-

HYIO TEXHUKY BBIIIUBKY U BAISTHUSI, KOTZIA Ha
ITOJIOTHUIIE MePCTSIHON TKAaHU BOZHUKAIOT
abCTpaKTHBIE Y30PbI U3 IIBETHBIX MIePCTSIHBIX
ITHYPOB. M BCe 3TU YCIIOSKHEHUS U U3BICKU
HAaCTOJIBKO XOPOIIIO BEIBEPEHEI 110 IIPOTIOPITUSIM,
YTO He YUIOKHSIOT HaPSIBL, a IIOAYePKUBAIOT UX
KJIACCAYECKYIO IIPOCTOTY.
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