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HAITIOMHUM , 4To Panpd Jlopen

IIPUHIIUIIMAIBHO IIPeZICTaB/IsAeT BCe CBOU
JIMHUU, OT CAMOM I0POT'0M [0 BIIOJIHE IeMOKpa-
TUYeCKOM, B OflHUX U TeX JKe Mara3uHax U BO
BpeMsI OJHUX U Te JKe MOJHBIX II0Ka30B. O4eHb
PasHBbIe 110 CTUJIIO, STU IMHUY TeM He MeHee CO3-
JaHBI JJI51 TOTO, YTOOBI BIIOJIHE TADMOHUYHO $Op-
MUPOBaTb MY>KCKOM rapziepo6. [IprueM popMu-
POBAaTh IIOJTHOCTBIO.

Hanb6oee KoHCepBaTMBHA U PacCYMTaHa Ha
pabory u opuc cpenuss naug Black Label Ralph
Lauren. CIIysT KOCTIOMOB II0 IIPeXKHeMY Y3KUI
U JIOBOJIBHO MOJIOZIOM, TOJIBKO B 3TOM Ce30He JIall-

shopping rapaepo6

KaHBI CTAIX YyTh y>Ke. [lTaBHBIN IIBET — CephIN.
IMepBasg iunus Purple Label Ralph Lauren, Tpagu-
IIMOHHO HauboJIee meroabcKas U JJeHANCTCKA,
OPUEeHTHPOBaHa Ha 3arOPOIHYIO JKU3Hb. llaBHOe
B Hell — [IpeyBeJINYeHHO IeTaHTHbIe TBU/IOBbIE
KOCTIOMBI C IOBOJILHO 3aTeVINBOM IMHUEH JIall-
KaHOB, a TAX’Ke BCeBO3MO>KHBIe KyPTKU U ILTAIIN
VLS ITPOTYJIOK ITO ITIOMECTBIO.

VI KOHeYHO, 3Ta IPeNCIIOTHeHHAS BTbSDKHOCTH

1 c0apUTCTBA OZEXKA 13 IIepBOM IMHUY IIPEBOC-
XOZHO CMeIINBaeTCsI B e[UHBIN KOMIUIEKT C Bellla-
MU U3 leMokparuuHon suHuu Polo Ralph Lauren
u cnoptuBHOM RLX. Ctuiib Panbda JlIopeHa ipexmyc-
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MaTpuBaeT He TOIbKO BO3MOXKHOCTb IeMOKpPaTU3-
Ma iayke IIpY IOCTVKeHM Y HauBBICIIETO ycIlexa,
HO U BIIOJTHe KOHKPeTHbIe BAPHUAHTLI CMeIleHUsI
cTuent. CIOpT ¥ OTKPOBeHHBIN Kakyal Ralph
Lauren IipejiaraeT HOCUTB C 3JleTaHTHBIMU aKcec-
CyapaM¥, KaK 3TO OBLIO IIPUHATO CTO JIET TOMY
HazaJ. AKceccyapsl y Ralph Lauren Bcerza 6sutu
O4YeHb KaUeCTBeHHBIMU, HO B IIOC/Ie/[Hee BpeMst
VIM SIBHO yZleJIs1eTCsI O0IbII0e BHUMAHYe: CyMKU

11 00yBb He TOJIBKO yAOOHBI 1 KPEIIKY, HO U BBIIJIST-
JISIT B BBICIIEN CTelleH! aKTyalbHbIMU. He ITpocTo
MOZAHBIMU, HO ¥ BEITIOTHEHHBIMY C OTINYHBIM
YyBCTBOM COBPEMEHHOTO CTHIS.
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