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M y}I(C I(AH KOJUIeKITUSA q)pI/I,I[bI

JoxananHY 11 Gucci B 3TOM ce30He KpaliHe
yZadHa. B Hel coxpaHeHO 0YeHb BaKHOe CBOYICT-
BO — BCe Belll IPMHINIIKAIBHO PACCUUTAHBI Ha
GOHBUBAHOB U XXyMPOB, C yZIOBOJIHCTBUEM JIEMOH-
CTPUPYIOIUX OKPY>KAIOI[eMy MUPY ITPUMeThI
JIMYHOTO ycIiexa. V1 B To 5ke BpeMs B 3TOM Ce30He
BeIlY He TOJBbKO OTKPOBEHHO JJOPOTU U XOPOIILO
CZleJIaHbl, HO U IIPAKTUYHBI, OCMBICICHHBI U YHU-
BepCAIbHBI. YHUBEPCATbHEI B TOM CMBICTIE, UTO
TIPeKpacHO BITMCHIBAIOTCS U B OPOCKU, TIOI-
YePKHYTO MOIHBIN rapziepod, 1 B rapzepob Hell-
TPaJIbHBIN U KJIACCUYECKU.

OueHb BaXKHOM YaCTbhIO 3TOM KOJUIEKIIUY CTaJ TPU-
KOTaX. BCeBO3MOSKHBIE CBUTEPBHL, ITYJIOBEPhI

Y KapAUTaHBI U3 TOJICTON IMEPCTU ¥ MoXepa
BBIIVISIAT 0€3YCIOBHO OPYTAIBHO, HO IIPU 3TOM UX
CIIOPTHBHO-TIOXOHBIN BUJl COBEPIIEHHO eCTeCT-
BeHeH. CIIOPTUBHBIE KyPTKU U ITATBTO B CTUJIE
MIUIUTapU IIPOU3BOJISIT TO JKe BIleYaTIeHe — OHU
II0[4ePKUBAIOT MY>KeCTBEHHOCTh CBOETO X035 H-
Ha, a He ero CTpeMJIeHle BhIIIsIZIeTh My>KeCTBeH-
HO. VI BoOO11e — 6aTaHC MeXK/y MOJHBIMU TeH/IeH-
IUSIMU U KJIACCUKOU COOJIIO/IeH OYeHb TOUHO.
KpoMme TOro, Belly 13 IOANYMHOM YaCTH KOJLTIeK-
LMY B 3TOT Pa3 OYeHb FAaPMOHNYHO COYETaI0TCs
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¢ 6a30BOYI ee YaCThIO: CTPOTre GAHKUPCKUe
KOCTIOMBI ¥ TPAIUIIIOHHBIE TAIBTO IIPEKPACHO
CMeNIMBAIOTCS B HepOPMaTbHbIE KOMILIEKTHL CO
CBePXaKTYIbHBIM I'YIUYHeBCKUM TPUKOTAXKEM.
/1 KOHEeYHO JKe, KaK 1 TpaKTUYeCKU BCersa,
OYeHb YIaUHOM 0Ka3alIach Ce30HHast KOJLIEKITHS
axceccyapoB. CoBepIIeHHO KIacCUYecKue Cep-
SKaHHBIe CYMKU U IIOPTdEIU TaK K€ XOPOIIH

Y MOJHBL, KaK U sspkrie. O0yBb — U IIapKeTHBIe
Ty}JIM Ha TOHKOY TIOIOTIIBE, U BBITISIISIIITIE TSIKe-
JIBIMU YITMYHBIe OOTMHKY B HEMHOTO BOEHHOM
CTHJIe — IMeeT IIpeKPacHbIe IPOIIOPITUU U CLiep-
SKaHHBIN, 0IaTOPOIHBIN CHILYAT.



