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KOJIJIEKLH/Iﬂ Dolce & Gabbana atoro

Ce30Ha ITOCBSIIeHa SKeHCKOM O/IesKie B CTUJIKC-
TuKe unisex. TouHee, KOMIIPOMUCCY MeXJY Tpa-
JTUIMOHHO JKeHCKUM rapiepoboM U BelamMmu

B MY>KCKOM cTuie. [Ipr 3ToM abCOTIOTHO BCe
BelllY B KOJIEKITUY 6eCKOMITPOMUCCHO JKEeHC-
TBeHHBEI. J[es1o B ToM, 4TO loMeHUKO Jlosb4ye

u Credpano lab6aHa KeHCKUMU QUTYyPAMHU JIeTic-
TBUTEIHHO UCKPEHHE J0OYIOTCS. Tak UTo Jraxe
MIU/KAKY «C MYy>KCKOTO IIeda» CKPOeHBI He
IIPOCTO C Y4eTOM TOTO, UYTO Y JKeHIIIUH eCThb I'PYAb
u 6eJ1pa, HO U TaK, YTOOBI BBITVIS/IEIO TO KPacH-
BO. Boo061e, 0HUM 13 BaXKHENIIUX JOCTOUHCTB

MapKH SBJIsTCA UCKIIOUNTeIbHOE yMeHNe
C03/1aBaTh YKPAIIAIOLYIO JIOJIE O/[€KITY.

VTax, B HOBO KOJUIEKIINY — MHOYKECTBO KOCTIO-
MOB B MY>KCKOM CTWJIe. DTO U TPAJIUIIMOHHBIE /IS
Dolce & Gabbana oprcHBIe KOCTIOMBI, COCTOSIIIIVIE
U3 IIPUTAIEHHBIX Y3KUX KAaKeTOB ITUIKaYHOTO
¢dacona, a K HUM I060K-KapaH/aIIer cpeHelt
JUIMHBI WIX IIPSIMBIX OpIoK. Ml HarloMuHaroIue

0 MoJie 80-X POK-H-POJLIbHBIE CBOOOIHBIE YIH-
HeHHBIe ITIJ[KAKY C YyTh PACIIMPEHHON U CIIPSIM-
JIEHHOW INHUeN ILIeYa, a K HUM JTN00 OYeHb
y3Kue OPIOKU U JIPKUHCBI-CKUHHY, 1100 >Xe bosiee
CBOOOJHBIE, HO IIPY 3TOM YKOPOUEHHBIe 1 KaK

kommepcanTbQuality Ne11(12) nekabpb 2011

XEHCTBEHHOCTb

Oy/ITO 3aCyUeHHbIe OPIOKU B MYKCKOM CTILIE

U aT/IacHble PyOanIKy C IPUHTOM B BUJIe 3Be3I.

B TO ke BpeMsI B KOJUIEKIINY eCTh U KIacCIiec-
K¥e JUISI MapKU, CIIUTHIE IUIOTHO 110 QUType ILIa-
ThA-QYTIAPEL, KIIaCCUYeCcKye SKeHCKY e KOCTIOMBL,
COCTOsIIIME U3 I0OKU U JKaKeTa-Taiepa, HeXKHbIe
6JIY3KU U TOIIBL. U elrfe pa3 MOBTOPUM — JKEHC-
TBEHHO Bce. [IceBOMY3KCKYEe KOCTIOMBI CITUTEI
13 MEePCTSHOI0 JKaKKapAa ¢ HAIIOMUHAIONMU
KPY’KeBO y30paMu, a B OCTATHLHOM YaCTH KOJLIEK-
I OYeHb MHOTO Belllell IPOCTO U3 IIOTHOTO
Kpy’KeBa.

VIP Boutique, ya. Kuposa, 5
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