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shopping ce3oH

«OCEHb-3VIMA 2011/125 mapmanposcposs

OT HOBLEIX MY>KCKUX Kosurekiiuit Ralph

Lauren He >Kelllb HUKAaKUX HEOXKUAHHOCTEN —
CTUJIb MapKU OUYeHb YCTOMUMB, y3HaBaeM U yBa-
JKaeM, ero 6e3ycJIOBHO MOXKHO Ha3BaTh KJIACCHU-
YecKuM. KojuteKIiust HacTyIIMBILEeTO Ce30Ha pajy-
eT, KaK 0OBIYHO — OHA OOIIMPHA, ITOJIHA U COZleP-
SKUT a6COTIOTHO BCe, YTO TpebyeTcs ist OGHOBIIe-
HUS rapiepo6a. Bce 1 Ha Bce cry4ay — B KOJUIEK-
LMY MOKHO HaWITU U CIIOPTUBHYIO, U OJEXKAY IJIs1
CBOOOIHOTO BpeMeH!, TOPOJCKOM U 3aTOPOAHBIN
casual, popManbHBIe JeTOBbIe KOCTIOMBI U Bedep-
HUe Hapsibl 110001 CTeIIeH! TOPXKeCTBeHHOCTH.
U pasymeeTcs, Bce HEOOXOAMMBIE AKCECCYaPHI.

B MocKoBcKuX MarasnHax Ralph Lauren Hau6o-
Jiee TIOJTHO IIPe/ICTaBIe€HbI TPU OCHOBHBIE IMHUHT
Mapku. OHU Pas3IudaloTcs MeXIy COO0M He TOb-
KO IIO IleHe, HO U CTHINCTAYecKu. CaMas Iopo-
ras, Purple Label, BeIosTHeHHAsI € ICIIOTH30Ba-
HUEeM PyYHOTI'O TPy/ia ¥ IIPelyCMaTpUBAIONIAsT
yoryru made-to-measure,— 3TO IIOYTU KITHEMa-
TOTrpaduyecKy sjeraHTHbIe KOJLTIeKIIUY JIST X0351-
eBXu3HU. Haubosee mpubImkeHHAs K MOJHBIM
Ce30HHBIM TeHJIeHITUAM, OTINYAIOASCS Y3KUM
MoozieskHbIM KpoeM Black Label paccuuTtaHa,
COOTBETCTBEHHO, Hd HAUMHAIOIIUX CBOIO CTPeMU-
TeJIbHYIO U yCIIeNTHYIO Kapbepy MarHaToB Oyy-
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IUX, <MOJIOABIX IbBOB». Ml HaKOHeIl, Hauboree
JleMOKpaTUyYHas U camas crapas inHus Polo
Ralph Lauren —3To ofiekz1a B [yXe IIPeCTIKHBIX,
BXOJSIIIUX BJIUTY ILTIONIA aMePUKAHCKIX YHU-
BePCUTETOB, IPUYEM OJ[eK/[a He TOIBKO CTyIeH-
YecKasi 10 CTUINCTHKe, HO ¥ IIpodeccopcKo-aKa-
JleMITYecKast. Bely STUX IMHUI IPeKPACHO ITepe-
MeIINBAIOTCSI MEXAY coboi — Panbd JIopeH 1 Ha
IOy IeMOHCTPHPOBAT UX BMecTe. HecMOTps Ha
JIeTKVe OTVIMYWS, BCe IMHUY MapKU OObeIUHIET
ITaBHOE — IM3aHePY YAIOCh CO3/aTh BOILIOINIA-
IOI[VIT JKU3HEeHHBIN YCIIeX CTIIb, U BCe BellU
Ralph Lauren paccuuTaHbl Ha MOOEIUTEET.



