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Salvatore Ferragamo Kenzo

Jean Paul Gaultier Paul Smith

Y HauboJjIee MOJOEKHBIE IO CTIIIO0 KOCTIOMBI

B cTHIIE 60-X C Y3KUMU ITU/IKAKaMU 1 00y>KeHHBI-
MU YKOPOUeHHBIMU OpioKaMu. CHHETO IITyOOKOT0o
IIBeTa ¥ OYeHb aKTyaIbHBIEe B 9TOM Ce30He pybarr-
KU 13 IleHUMa, KOTOPhle celfyac IPUHATh HOCUTh
B ITIape CJII00bIMU OPIOKaMU, KPOMe [DKUHCOB.
CaMBIM MOJIO/IESKHBIM U CAMBIM CIIOPTUBHBIM
CTUJIeM HACTYIIUBIIEro Ce30Ha CTAJI MUHUMa-
Ju3M. [les1o B TOM, UTO ceryac OH IPKUM, I1BeT-

Dior Homme

shopping ce3oH

Yves Saint Laurent

HOM U IayKe MHOTOIIBeTHBIN. PyTypUCTUYCCKUI.

OTOT CTUJIB ITO/pasyMeBaeT HeOHOBYIO IIBETO-
BYIO TaMMy, a6CTpaKTHBIE KPYIIHbIE IIPUHTHI,
y3Kue OPIOKY WU K€ CBePXIINPOKYe MOPTHI
JUIMHOW IIPUMEPHO I10 KOJIeHO. A TaKoKe OYeHb
IUIOTHBIE, MaJIO3JIaCTUYHbIE, CBOOOJHBIE TO JIU
GyTOO0IKY, TO JIU PKeMIIe Bl KBaZPATHOTO KPOSL.
B 3TOT MUHUMaJINCTCKUN CTUIB IIPEKPaCHO BIIU-
CBIBAETCS MOJIa Ha JICTHIOIO OZIeK/ly M3 TOHKUX
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Bottega Veneta Prada

Iceberg

KO3KU ¥ 3aMIIU. VI3 HUX Jle1aloTcs ITpesk/ie BCero
9TU HOBBIE PyTOOIKY, a TAKKE OPIOKU, IIOPTHI,
pybanrkut — v KOHEeUHO, BePXHSIS OfieKza, GpeH-
qy-capapy 1 KypTKU, HATTOMUHAIOII e Oeric-
OOJIbHEIE.

OO6yBb B OOIBIIMHCTBE KOJUIEKITAY KIaCCIIec-
Kas. AKTYyaTbHBI TUITTYHBIE IS CTUIST cadapu
MM POKOHOCHIE «ITyCTHIHHBIE» OOTUHKU 13 MSIT-
KoM 3aMIIK. CTpallHO MOJHBI BCeBO3MOXKHbIE



