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ro pyroro 1sera. I Hanbosee Moo eKHBIE

I10 CTUJIIO KOCTIOMBI B CTUJIE 60-X C Y3KUMU ITUJI-
JKaKaMU 1 00y>KeHHBIMY YKOPOUYeHHBIMU OPIOKa-
Mu. CuHero ryboKoro 11BeTa M OYeHb aKTyasIb-
HBIe B 9TOM Ce30He PyOalIKy 13 IeHUMa, KOTo-
phble ceiyac IPUHATh HOCUTB B IIape CII00bIMU
OproKaMu, KpOMe JSKUHCOB.

CaMBIM MOJIOZIEXKHBIM U CAMBIM CIIOPTUBHBIM
CTUJIeM HacTyIIMBIIeTo ce30Ha CTal MUHUMa-
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Yves Saint Laurent

Ju3M. Jleso B TOM, 4TO cerfyac OH ApKUM, IIBeT-
HO U Jla’ke MHOTOI[BETHBIN. yTypPUCTUYEC-
KUI. DTOT CTUJIb [T0JIpa3yMeBaeT HEOHOBYIO
IIBETOBYIO TaMMYy, abCTpaKTHbIe KDY HBIe ITPU-
HTBHI, y3K1e OPIOKU WU Ke CBePXIINPOKUe
HMIOPTHI JIMHON IPUMePHO 110 KOJIeHO.

A Taxoke OYeHb IJIOTHBIE, MaJIO2JaCTUYHEIE,
CBOOOMHBIE TO T GYTOOJKU, TO JIU [SKeMIIe PhI
KBaJJpaTHOTO KPOSI.

xommepcanTbQuality Ne 3(44) anpens 2011
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B 3TOT MUHUMAIUCTCKUN CTUIb ITPEKPACHO
BIIMCBHIBAETCS MOJIA HA JIETHIOIO OZIEXK/Y U3 TOH-
KUX KOKY U 3aMINU. VI3 HUX JeNa0TCs IIpexe
BCero 3TU HOBBIe QyTOONKHM, a TAKXKe OPIOKH,
IOPTHI, pyOalIKy — ¥ KOHEYHO, BePXHSIS O/Ie3K-
na, ppeHun-cadpapu U KypTKU, HAIIOMUHAIO-
e 6ericOoIbHBIE.

OO6yBb B GOTBIIMHCTBE KOJIEKITUT KIACCU-
vecKkasi. AKTyaTbHBI TUITUYHBIE JJIST CTUJIS



