BUIIEIIChl — BOT YTO CaMO€e Ba}KHOE B 3TOM TpeH/ie. B Koiiek-
IMAX HACTYIHUBIIETO Ce30HA OYeHb MHOI'O BCEBO3MOXKHBIX
¢yT6osoK, pydarmiek, gake IMU/KAKOB U IUIamei 0e3 pyka-
BOB. [loguepKuBaeM — 3TO UMEHHO (DyTOOJIKH, a He MalKMH,
MIMEeHHO NWIKaKU C IUIAIAMU, a He JKIWIeTHL. Y Bcel Ipea-

CTaBJIeHHON Ha 3TOM CTpa-
I e o ossen, cuiem-

¢duyeckaa JIUMHUA TPOUMBI
— 0e3 [IOIOJHUTEILHBIX
BbIpe30B. Tak 4YTO IUIeYH
OKa3bIBAIOTCS  ITOJHOCTHIO
3aKPBITBIMU. DTOT MOKPOM
Co37IaeT BIeYaT/IeHUe, OyaTo
OBI pyKaBa IMPOCTO OTIOPOIH
OT OJIeKIIBI IIPUBBIYHOTO (a-
coHa. VIMeHHO MO3TOMY IIO-
JOGHOe OTCyTCTBHE DYKaBOB
U JIEMOHCTPAIUA MOTHOCTHIO
OTKPBITBIX PYK BBINVIAJAT

O4YeHb IIO-MYXCKU. BoszHUKa-
I0T aCCOIfMAIIUU C ONEKIOM
IepBBIX CIIOPTCMEHOB — OAEXKIOM, KOTOpas CyIiecTBOBAaIa
TOI/Ia, KOTZA O CIIEIUATFHOM CIIOPTHUBHOM CTIJIE He GBLIO
enle u peyd. B Te BpeMeHa MCKIIOIUTETBHO I yI0O0CTBA Py-
KaBa OT CKOBBIBAIOIIEH JBIKEHUS KeHTIHBMEHCKOM OJIeK-
Bl OY€Hb YaCTO JAeVICTBUTENHHO OTPHIBAINCH. IIpu B3DLALE
Ha TAKyI0 OJle>KAy BCIIOMHHAIOTCA CWJIA4U, Y KOTOPBIX PyKa-
Ba OJIe3K/IBI M3-32 MOTYYHMX MYCKYJIOB OYKBAJILHO TPEIAIH II0
IIBaM, a TaK:Ke YJIMIHbIE OOPIIBI.

Tenmennuun

9TO HU B KOEM C/IYYAE

HE KUJIETBI,

d UMEHHO ITN/>KAKU, py6am1<1/1 N CBUTEPA

0e3 pyKaBOB
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