TPUYM®AJTBHOE BO3BpallleHHe B MY:KCKOI rap/iepo0 »KiieTa
— MOXKeT OBITh, HEIHEeIITHU Ce30H 3aIIOMHUTCA HaM B ITep-
BYIO OUepelb UMEeHHO TUM. ;KIIeThI B Te4eHUe JOJITOr0
BpeMeHU UCIOIb30BAINICh OYeHb OTPAHYEHHO — B HUX
IIPOCMATPUBAIACH KAKAA-TO UTUIITHAA CTAPOMOHOCTE, J1a
elre ¥ C APKO BBIPAKEHHBIM
I ocos:iiv mpiicycom. Ko-
HEeYHO, Ha 3UMHUX KypOpTax
MHOT'HIe HaJ[eBaIV TOBepX
HCUIEMIBI csxeva i oweer
Ha ¢oTocadapu TpeGOBAICH
Ope3eHTOBBIN C MHOKeCTBOM
KapMaHOB, HO 3TO OBLIO BCe-
T'0 JIUIIB IIPAKTUIeCKoe UX
ucnonab3oBaHue. Ceigyac Xu-
JIETHI He IIPOCTO BEPHYIUCH
B MY>KCKOI rap/iepo6 — OHH
IIpHOOpeTU CTIIe00pasylo-
1ree 3Ha4YeHue. 11 Bo MHOromMm
VIMeHHO 0J1arofaps ToMmy,
9TO B HUX, B 3aBUCHMOCTH
oT ¢acoHa, ecTh APKO BHIPAKEHHBII HAMEK Ha apUCTOKPAaTU-
YeCKUU HapsJ, WiV Ha MENIAHCKUY JJOMAalTHUY KOMILIEKT,
WK Ha pa6ouyro yHuGopmy. Illeroirsckue aTaacHbIE JKIUIe-
TBI, JOOPOIIOPAIOYHBIE KJIeTYaThIe KIJIeThI C KAHTAMU, YKU-
JIETKY U3 IUIAIOBKY, BCEBO3MOKHBIE BA3aHbIe JKIIEThI HO-
CATCA U IO, MAJKaKaMI, Y Ha py0aIIKy B Ka4ecTBe o0Jrer-
YeHHOT'0 3aMeHUTE I MU/HKAKA, U IIOBEePX TPUKOTAKHBIX CBU-
TepoB U BO/I0/1a30K. KpoMe Toro, *KuuieT BepHyJIcs U B Gop-
MaJIBHBIH KOCTIOM. ITociTe 10/Iroro rnepepsiBa KOCTIOMBI-TPOT-
KU BHOBB C€JIATHCH IIOMYJLIPHBIMU, U JIIOAU B HIX COBCEM
He 003aTeIbHO BRITJIAIAT OTBETCTBEHHBIMU PAOOTHUKAMIL.
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