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shopping konnekyus

CEPIE/ MUXEEB

[ lOBTOPEHWME HYEPHOIO MY>KCKAA
KOMMEKUMA GIORGIO ARMANI wapma recoee

NOCTYINNBLUAA B MATASVHBI MYXKCKAA KOJTTTEKLIA GIORGIO ARMANI
HASBIBAETCA NEW CLASSIC TP OTOM OYEHB Y3HABAEMA

No CTWTIO, )
CBOW CTWIE HOBOM KITACCHKOM.

LPKOPLPKINO APMAH MMEET INMPABO HASBIBATH

VIMeHHO OH 3aCTaBUI YeTBEPTh BeKa TOMY Ha3al
[IpU3HATH HOYTU OPUITNATBHBIM BAPUAHTOM MYK-
CKOTO KOCTIOMA BCe 3TU BeIY — MATKYE BAIbSDK-
HBIe J)KaKeTbl 6e3 IIO[KIa iKY, IVIOTHBIE TPUKOTaK-
HBIE KapJUTaHbI TWKAYHOTO ITOKPOST, MATKIIE
IIPOCTOPHBIE OPIOKU 6€e3 3ayTIOXKeHHBIX CKIIA/IOK,
paccumTaHHbIe Ha OTCYTCTBYE raJICTyKa HOBBIE Ba-
PHUAHTHI BOPOTHUKOB y MSTKUX pyOalleK, IpakTH-
4eCKu 00s13aTeIbHbIe OTPOMHBIE A PYBI, KOTOPhIE
HaJI0 MaKCUMaJIbHO HeOPE>KHO 3aMaThIBATh BO-
KpyT IlIey — B pa3Hble Ce30HbI I10-Pa3HOMY.

kKommepcaHTbQuality Ne9 (28) okTs6ps 2009

[maBHBIN IBeT ce30Ha y Giorgio Armani —uep-
HBIIL. B 9TOI KOJUIEKIIIY OH JIUIIb CIerka pa3oas-
JIEH CePBIM, CTAIbHBIM, TYCKIO-OPOH30BBIM U TYCK-
JIo-cHUM. [JIaBHBIN MaTepuaJ ce30Ha — OJ1eCTs-
MM MSATKUH ITaHOapXaT. VI3 Hero CIUTHI ITH/pKa-
KU, XKIIETHI, [TaIbTO, BeYePHYE KOCTIOMBI, a TAKKe
IIOJIyBO€HHBIE YPEHUH C 3aCTEXKKOM 107 TOPIIO U
Garikepckue KypTKu. JJocHAIuMics 6apxaT coyera-
€TCsI C MAaTOBOM LIePCTAHOM (IaHeIbIO U 3aMIIel.
OO6yBB — TYIIOHOCHIE GOTMHKY U CAIIOTH Ha TOJ-
CTOM IIO/IONIIBe M3 ITOJTMPOBaHHOMN KOKY WJIU 3a-
My, CyMKY — KIacCUYecKye IaKOHUYHbIE I0PT-
e, a TaloKe KOMIIBIOTePHBIE CyMKU 1 shopping
bags. BaTOT pa3 B KOJ/UIeKITUY MHOTO Bellel 13 Kpo-
xozna. KoHeuyHo, Ha/lo 00paTUTh BHUMaHMe Ha
OYeHb BASKHBIN /ISt cTIsT Giorgio Armani akceccy-
ap — 6osbiive mapdol. KosureKius ux odeHb pas-
HOOOPa3Ha, caMble MOJIHbIE Ce30HHBIe HOBUTHKY —
JIByCTOPOHHUE MapbI U Mapdbl € IMUPOKOU 6ap-
XaTHOU KalIMOM I10 KPasiM.



