SHOPPING [ APJIEPOB

JlergaHad 371eraHTHOCTH

[TPEKOJ/IIEKIIUSA CHRISTIAN DIOR
pacckasvieaem MAPUHA [[POXOPOBA

CTWINCTUYECKY YUCTAS IIPeKOJIICKIIUS
JI>xoHa lanbsHo 1 Christian Dior
WHCIIUPUPOBAHA OHOBPEMEHHO
TBOpUYeCTBOM XesibMyTa HbloTOHA

1 Asibdpesa XUYKoOKa

N°28 MATHUIA 28 ABITYCTA 2009 TOJTA

A TO4YHee, UX My3aMU — JIeJIHBIMU
3JIETAHTHBIMU OJOHAMHKAMM, TaKUMU
Kak mosogasa Ipernc Kewm n Kum Ho-
Bak. To eCcTh KOJUIEKIIWS TOJIYYWIach

O4YeHb AMOPOBCKAs, C YUCTBIMU U UyThb-
YyTh IIPEyBEeJIUYEHHBIMU B 3TOUM YUC-
TOTe CHUJIYySTaMHU, HAaIlOMUHAOIUMU O
Moze 1950-x.

[1aBHBIe LIBeTa — KPACHBIN, CephIN U
s0JI09HO-3eJIeHBIN. IIpuTaseHHbBIe 00pU-
coBbIBaole QUIYPY LIePCTIHbIe ILIA-
Tbs. Ko’XaHble IIpUTaleHHbIe ILIATbd-Py-
6GalmKy ¢ BOPOTHUKOM-0aHTOM, PyKaBa-
MU-pOHAPUKAMU U PACKIEIIEHHON 06~
Ko M3amHble HeOObIIe KOCTIOMBI 13
mepcTu — I00Ka-KapaH/all, MaJleHbKUN
CJIO’KHO CKPOEHHBIN JKaKeT, Hakuka. [1u-
($oHOBBIe OJIy3BI C IPAITIPOBKOM y TOpIIa,
y3Kue, 3aKpbIBalolye KOJIeH! LIeJKOBbIe
KOKTeIJIbHBIE ILIAThs, IIPUCOOpaHHEIE Y
ropja U TAIAU, U C KPOXOTHBIMU IIe/Ib-

3
i
S
=
s
z
I3
s
=
S

HOKPOEHBIMM pyKaBaMHU, IIPeJCTaBIIIIO-
MU COOOM HEUTO CpefiHee MeXKIy CTa-
PUHHBIMM SAIIOHKOM U QOHAPUKOM. Be-
4YepHUe IIaThsl — 3JeTaHTHBIE APAIpo-
BaHHBIe IMPOHOBBIE TYHUKU B IIOJ.

MexoBbIe TAIBTO C 3aTSHYTON TalH-
ey, pacKJIeleHHbIMU IT0JIaMU U 00beM-
HBIMY BOPOTHHUKaMU UMeIOT COBepIIeH-
HO HBIO-TyKOBCKUI CIJIy3T Osarozgapst
TOMY, YTO HWCIIOJNB3yeTCs M TIAAKUM, U
CO37Ia0IMUM 0OBeMBI IIBIITHEIN MeX.

O6yBb — KpacHbIe, YepHbIe U GexKe-
BBIe JIOZOYKY W IMHYPOBAaHHBIe OOTHUH-
KM, Ha HeOOJIBIION ITaTOpMe U BBICO-
KON MeTauim4yeckon mmnuiabke. To ecTb
BCe B OIHO U TO JXe BpeMs CZIeP>KaHHO U
BBI3BIBAIOIIE.
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