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To4yHO OTMeEE)eH Hasd PA3MbITOCTb MY)KCKAS

KOJITIEKLA

ITAKOJTTEKUMA KPUCTODPEPA BEWT IV LT 14 BURBERRY PRORSUM
[NOCBALLEHA SAMEHATES I5sHOMY KMHOPEXKMCCEPRY IEPEKY LDKAPMEHY.
TAK YTO HOBBI MY>XKCKOWM OBPAS MAPKI MO-TPEXKHEMY HOH,

HO TP OTOM HAMHOTO BOJEE MHTESTTEKTYAIEH.

IIBeTa M3bICKaHHBIE, CIeTKa 3aIlbUICHHBIE — OX-
pa, TpaBa, IecoK, aBIeHast sirojia. Bce Bemu He-
MHOTO IIOT€PTHI ¥ BBITSIHYTHI — B GJIATOPOJHOM
YHUBEPCUTETCKOM CTYUIE. BEITSIHYTBIE TOHKIE
JUIMHHBIE KOPTHI, HaZleBaeMble IIOBEPX CTOJIh JKe
BBITSIHYTBIX JIKEMIIEPOB U IIYJIOBEPOB U CTUPA-
HBIX pyOalleK ¢ MeJIKUM TaICTYUHBIM PUCYHKOM.
TIpocThie, CIMUTHIE U3 OYeHb JIETKOW TKAaH! Ma-
KUHTOIIY U TpeHY U Burberry Ha Ki1eT4aToM MO
KJIaJIKe, IpudyeM 6e3 CTaBIINX OOBIYHBIMU JIJIST
MapKU 9KCTPEeMaIbHBIX CUIYITOB — YMePEeHHbBIE

URBERRY PRORSUM uasmanpexcposs

110 00beMy. BpIoKY TakoKe He CTUIIKOM y3KUe B
Gelpax 1 K TOMY Ke cIerka packleleHHbIe OT KO-
JeHa. Ul oueHb JUINHHBIe, 6e3 IPUHATHIX B HbI-
HelllHeM Ce30He II0BOPOTOB.

OdeHB XOPOII ITPOCTOM IIPUHT — Hepe3Kas IIu-
poKas II0JI0CKa, KOTOPas BBITISIAUT HeCKOJIbKO
HeIlpoIleyaTaHHON. Ha TpUKOTaKe IMoJ0CcKa
PAacCIIOIOKeHa 110 IMaTOHaIN, Ha KOCTIOMaX —
TopU30HTaNbHO. OHA He BBIVISIIUT HAPOUUTOM,
He ITpUJiaeT KOCTIOMaM HeYKJIIOKeCTH, a Co3/a-
eT BIleyaTJIeHUe CBe>XKeCT! U HOBU3HEL. IIpo-
IIOPIIMHU U CTeIIeHb Pa3MBITOCTU BBIBE PEHBI
KpanHe yJa4yHo.

AKceccyaphl ce30Ha — CUIUTBIe U3 IO POBaH-
HOW KOXY OOTMHKHY Ha COBEPIIEeHHO ILIOCKOM I10-
JIOIIBe, C MATKO 3ay>KeHHBIM HOCOM. baraskHbie
OTPOMHBIE CYMKU € IIOPT(PeNbHON KPBIIIKON, Ha
JIByX py4Kkax. 1, KoHeYHO, IpeKpacHble TaHaMBbI
C OYeHB BBICOKOM CJIeTKa IIOMATOM TyJIbell — B
cruie lepexa JbkapMeHa.
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