20 Shopping

JleTHW repOGapuii KOSTEKLIS
KENZO «BECHA-TIETO 20095 wesmanmessre

B OTOM CESOHE ITTABHBIV ANSAHEP MAPKI AHTORINO MAPPAC
COSLA TPOMAHTUNHECKIVE HAPALBI C HEPKHENLLIM TTPVIHTOM

B BMAETOJEBBIX M CALIOBBIX LIBETOB. KOJ U TEKUNA BEILIEPKAHA
BOKEMHYXKHO-TEPTTAMYTPOBOW TAMME

OTH IlepeJIIBBI BCEBO3MOYKHBIX OTTEHKOB GeKeBo-
T0, MOJIOYHO-6eJI0T0, MCTAIIKOBOTO, PO30BOTO 1
CBET/IO-CTHETO I[BETOB CO3/]al0T HO3TUYHBIN 00-
pa3. O6GbeMHBbIe MHOTOCTIOMTHBIE OZlesTHUS KKy TCSI
JIETKVIMY ! HEBECOMBIMU.

ITpu aToM KoyutekIvsa Kenzo BecbMa IIpakTIHA —
BHeI MOKHO OOHaPyKUTh Belll Ha Bce CIydan
SKU3HU. bproxur-ranude 1 6pIoKU-0/UIOHBI U3 IUIOT-
HOTO XJIOITKA VUTH M3 ITM(OHA C ITBETOYHBIM OT/IH-
BoM. CBOGOIHBIE OBIBHBIE JKaKeTHI U IIOIyTIATETO

xKommepcaHTbQuality Ne5 (25) nioHb 2009

C KPYIIHBIMU ITalieTKaMU U allIINKAIel 13 >KeBa-
HOTO pBaHOTO MmudpoHa. Markue ;KakeTUuKH, 110 I10-
KPOIO HATTOMUHAIOIIVIe CTIOPTUBHBIE 60MOEPHI, HO
BBIIIOJIHEHHBIE U3 aTlaca C pUCyHKOM B BUJle IT1aB-
JINHBUX I1epbeB. bosblile Bcero BHUMaHUS B HOBOM
koswtekiinu Kenzo yzeneno rarbsaMm. OHU OUeHb
pasHble: QyTISIPEL, TPeYrolIbHbIe capadaHbl ByXxe
6e0u-10JLT, ACUMMEeTPUYHBIE T'YCTO 33/IPAITIPOBaH-
HbIEe TYHUKW, IUIAThA-0aUIOHBI C TYTUM JIUPOM,
IIPOCTOPHBIE MHOTOCTIOMHBIE IUTaThsI B XUIITIOB-
CKOM cTuIe. Bce OHM 1eIpO OT/ie/IaHbI KOJIBIITYIIY-
MUCS ITIPU KaK/IOM JIBVDKeHU Y OTJIeTHBIMU I10J1a-
MU, KPYITHBIMY 000 PKaMU, OTPOMHBIMU MATKIMU
OaHTaMU. B KOJUIeKIIY TaKsKe eCTh JIeTKIE ITBeT-
HBbI€ CaIlOrH, BBIITOJIHeHHBIE B KOBOOMICKOM CTHJIC,
OTKPBIThIe O0COHOKKY U IIaIIaTOPCKYIEe CAaH[a-
JINY Ha KabJTyKaxX, KIaT4u U TOPOBI U3 PAa3pUCOBaH-
HOI IIBeTaMU KOXXU, a TAIOKe MIUIENIITIe CyMKY 13
COTKaHHBIX BMeCTe ITeCTPBIX IEHT.





