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CazoBas yiIuniia

KOJJEKIIMY BURBERRY PRORSUM U BURBERRY LONDON
paccmampusana EXATEPMHA BACUJILEBA

Burberry Prorsum

OCHOBHYIO KoJuIeKIiuio Burberry
Kpucropep bermniy moCcBATUI CaZOBOJCTBY

Bemert u3 xomnexuuu Burberry Prorsum
B IIeTepOyprckoM OyTUKe 10 OOUHOTO HeM-
Horo. B oCHOBHOM 3jiech cobpaHa JIMHUSA
London — 6oJee MOHATHAS U JOCTYIIHAS KaK
C TOUKU 3PeHUS CTWISA, TaK U GUHAHCOB. DTO
TpafiuIIMOHHEIe 11 Burberry HeTpasbHBIe
IUIANY, HEeXKHBIE TYHUKU U OeCIIpOUTDHIII-
HBIN TPUKOTaX. B aTOM rosy camoe yzauHoe
3lleck — pa3HOOOpasHble ILIaThgd. OHU KOM-
IIaKTHBI 1 MUHUATIOPHBI, KaK 00BIYHO y Bur-
berry, mpu aToM ¢opma ILIaTheB CTaja IIpe-
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JIleIbHO HeUTpalTbHA. Y HUX He IOJYePKHY-
Ta TAIUS ¥ OHU POBHO TOM JUIMHBI, KOTOPAst
II03BOJISIET HOCUTD UX C JUKAHCAMU U Keja-
MU WIU C YyJAKAMU U OaTeTKaMu. DTa OfeX-
Jla WIeIbHO BBIpakaeT IIPUHINIIBI, Ha KO-
TOpBIX cTpoutTcs Burberry London: mpu
BCell CBOEN OYEBUIHOCTU M IIPOCTOTE OHA
HUKOT/IA He OBIBaeT 3ayPsiZTHONM WU OFHOO00-
Ppa3HoM.

TeM He MeHee MaruCTPAIbHON KOJUIEKI[U-
el Bce-TaK! ocTaeTcss Prorsum: oHa 3azaeT

Burberry Prorsum
I

HAacTpoeHMe M TeMaTHKy, KoTopyio London
JIMIIB IIOAJep>KUBaeT U afalTupyer. B atoM
roxry Kpucrodep belnmn mOCBATAI OCHOB-
HyI0 KOJLTIeKIIMIO MOHOTo loMa Burberry ca-
JoBoxcTBY. OH HacTauBaeT Ha TOM, YTO €Iro
BJJOXHOBILIU JIBe BelllN: COOCTBEHHBIN CaJl B
Wopkmupe u kaura «Garden People», mocBs-
IeHHAas 3a0aBHOM MaHepe aHIIMYAH Haps-
3KaThCs Ui paboTsl B camy. OgHaKo OOJIUK,
cGOpPMUPOBAaHHLIN B JMHUU Prorsum, or-
HIOAb He KoMn4eH. OH — xopolast WIIOCT-

Burberry London

panus TOTo, YTO KUBOIMCHOCTh M MHOTOC-
JIOWHOCTh — HETPUBUAIBHBIN CITOCO6 H06a-
BUTD B rapjiepo6 61aropojcTBa U apUCTOK-
patusMa. B ToM cMBICITe, UTO HACTOsIIIee Ma-
CTepCTBO B OOpalleHuu C KOCTIOMOM 3TO
yMeHHe coOpaTh M3 HAaWBHBIX IMEIKOBBIX
IIaTheB, 6ecOOPMEHHBIX LIS W JTUHSIIBIX
IUIalel Ha yAVBIeHUe C/lep>KaHHbIN look.
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