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IMopa moACcTerHyTh (haHTA3UIO, TeM H0JIee YT LT
STOTO MMEEeTCA TaKast 6/1arofaTHas rmousa. Jlusan-
HepbI U30LIPSIOTCA KAK MOTYT, OOKaThIBASA TEMY
TIepeKpeCcTHON CTPOYKY Ha COBEPIIIEHHO Pa3HbIX
rpeMeTax U akTypax. B MeGebHOM fiete 3To
3aMeTHBIN TPeH/l, IepeKPOUBIIIII Ha BCIKME
JIA[IbI KITACCYECKUI 06Pa3 CTeraHOM OOHUBKIL
Kpecia u3 yripyroi KoK, Ie/IaHHbIE B TEXHUKE
«KaITUTOHE» — C IyTOBUI[AMI, — MOTYT IMETh BHY-
IIUATEeTLHBIN, CJIeTKA BUHTAKHBIN BUJI, HO BCe
Yarre IEMOHCTPUPYIOT 60JIee YeM MOZIEPHOBBIE
pettenuA. EQTH He 331aBaThCA TPAHAVIO3HBIMI
LIeJIIMU U3 Pa3PsIa IMTUKAPHBIX TUBAHOB 1
TIOKOWHBIX BOJILTEPOBCKUX KPecesl, TO Y CPe
GoJIee KOMITAKTHBIX OOBEKTOB NMEIOTCA 3aMeva-
TeJIbHBIE CTeTaHbIe SK3eMIULIPHL JIn3aiiHephI
YMYZAPSIOTCA UCTIONB30BATD 3TY TEXHUKY, paboTas
He TOJIBKO C KOYKEH M TKAHBIO, HO Y CO CTEKJIOM,
dapdopom, wiactukom. [IperogHecs myxIbIi
«IIPOCTPOYEHHBII A0LKYP, MOYKHO C XOy 3apa-
60TaTh peIlyTaIHIo OpUrHHATA. Herb3sa copachI-
BaTh CO CYETOB He Pa3KaJIOBAaHHbIE MOJIOH ITyX0-
BUKMU. A cTeraHas kiaccuka ot Chanel, mogxsa-
YeHHas U APYTUMU MapKaMH, — ITO-TIPESKHEMY

CI‘OHPOHeHTHLIﬁ BAPpUAHT JIA IIOIAPKA. . . X -
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OTCTEIATE MO MOSMHOW
TPEHIOBBIE NMOOAPKMA

n3ydana Mama [ nesepoBa

Moncler, kypTka 13
HennoHa, 28 800 py6.

Moooi, abaxyp,
LieHa no 3anpocy

____ Siegerbu
Furstenberg, 60kan
A8 LIaMMaHCKoro,
7440 py6.

Chanel, koxaHble
nopTMoHe, ot 16 000 py6.

Room, kpecno,
266 000 py6.

Dolce & Gabbana,

kocmeTnyka, 17 500 py6.

FeomeTtpus, Bohemien, Moroso,
LwKatynku, 12 000 py6. ameaH, 625 900 py6.

Givenchy, koxaHble
carnoru, 54 200 py6.
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