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B OUePeIHON Pa3 IpeJCTaBIsIeT COOO0M IIOTHO-
IIeHHBI rap/iepob roposkaHNHA — B Hell eCTh
KOCTIOMBI /ST paOOTHI ¥ TOPXKeCTBEHHBIX CIyda-
B, OflesK/1a IS OT/IbIXa U I10e3/I0K 3a TOPO/,

B OTIIYCK M KOMaHJAMPOBKU. [Ip1 5TOM y HBIHeIlI-
Hell Ce30HHOM KOJUIEKIIUY eCTh OYeHb IPKO
BBIPaKeHHBIN XapakTep — QyTyPUCTUIECKUI.
PazymeeTcs, B KOJTIEKIIMY €CTh COCTABJIAIONIe
OCHOBY JTIOOOTO rap/iepo6a KOCTIOMBI — U U3 TOH-
KO NIePCTH, ¥ U3 XJIOIIKOBOT'O TabapAuHa.
YepHrle, cepble, beskeBbIe 1 Oerble — Ha JTI0001T
BKYC. YKOPOUYEHHBIe ILIAIU-ITBUIbHUKY U KOXKa-
Hble YHIBePCATbHBIe KypTKU. OObIUHEBIe, BIIOTHE

TPaAUIIOHHEIe [T [PKOP/KO ApMaHU pyoar-
KU, OITHAKOBO XOPOIIO BHINIAASIINE U C TAICTY-
KoM, U 6e3 Hero. CIIOPpTUBHBIe KyPTKY Ha MOJIHU-
SIX, BIIOJIHE YBePEHHO BOIIE/IIE B IIOBCETHEB-
HBIV TOPOJICKOM rapiepo6. PaccanTaHHBIE Ha
3aropof CBOOOTHEIE OPTHI BITOJTHE CTIOPTUBHO-
IO CTHJISA.

/1 B TO >Xe BpeMI B KOJIEKIINY PyDalleK eCcTh
KITyOHBIE HATIBIEe MOJIEITH C IIPAKTIIEeCK ITPO-
3payHBIMU BCTaBKaMU U3 CETKU, B KOJUIEKIIUN
KypTOK — 60M6epBI C KPYITHOM STYeHCTOM JIa3ep-
HO rtepdoparuest ¥ KypTKHU ¢ rororpadude-
CKUM, ITePeTIBaIONIIMCS CepeOPSHBIM HallbLIe-
HIUeM, OTYeTINBO HAaITOMIHAIOM UM O KOCMOHAB-

shopping rapaepo6

NCTUNHHOCTDb
O ARMANI UOMO

55

THKe. A TPUKOTaKHBIE JDKeMIIe DBl ¥ KapAUTaHbI
yKpallaeT CO3JaI0IIUI BCe TOT >Ke MOJHBIN TPeX-
MeDPHBIN 5QHeKT IPUHT, IOXOKUI Ha TIeVKUI
coT. He ITYeIMHBIX, 8 KOMIIBIOTe DHBIX, HAIIOMU-
HaIoIUX Bce QyTypUCTUIEeCKre GUIbMBI II0CIe-
Hero JIeCATUIeTHUS Cpasy.
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