B 3 T O M ce3oHe [lomeHUKo Jlonpye

u Crepano [a66aHa co3/iany OueHb y3HABAEMYIO,
OYeHb TPAAUIMOHHYIO U1 COOCTBEHHOT'O CTHLS
Y IIPY 5TOM COBepIIeHHO 3aMedaTelbHYIO KOJI-
JIEKIIUIO.

Kosurexkuus TpaAuLIMOHHO NoCBAMeHa CULIINYA
U ZlasKe He TUIINYHBIM JJI4 fora Tannm JKeHCKUM
obpasaMm, a HeKOTOPBIM apXeTHUIlaM, KOTopble
CJIOXKWJIVICh U B IIPeJICTaBIeHUY CAaMUX UTANbSIH-
1LIeB, ¥ B HAIlUX CTePeOTUIIaX, CPOPMUPOBAB-
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NnoarBepPKOAeHNE CTUIIA
LIA DOLCE & GABBANA

MUXCsI He B 3MOXy nomynsipHoctu CaH-Pemo,

a IIpeXxJie BCero 6J1aroiapsi UTATbIHCKOMY Heope-
anu3My. I KoHeYHO, MHOTOJIETHUM CTapaHUsIM
camux au3ariHepoB Dolce & Gabbana.
CrepskaHHAs CTPACTHOCTD U He MeHee C/IeP3KU-
BaeMasi CKpOMHOCTb, IPKOCTb U JIETKOCTh, CMe-
IIaHHBIEe BMeCTe [paMaTUYHOCTh 06pa3a

U SIBHASI €T0 ONITUMUCTUYHOCTD, UCKPEeHHee CJie-
JIOBaHUE TPAAULIVISIM U OZHOBPEMEHHO SIBHO
JIyKaBoe IIpeJIIoYTeHe UMeHHO TeX KAaHOHOB,

kommepcaHTbQuality Ne5 (63) mart 2013

KOTOpBIe He MeNIaloT XXUTh SpKo. Ha aToT pa3 Bce
STU IPUMeTHI I0)KHOUTATBIHCKOTO CTUIS JKU3HU
IIpe/iCTaBIeHbI B BelllaX U3 KOJIeKIIUY HACTOJIb-
KO OTKPOBEHHO U TYCTO, 6e3 ITOIBITOK n306pa-
3UTH CJIefIOBaHVe COBPeMeHHBIM TPeH/IaM, YTO
KOJIMYEeCTBO ITepelllIo B KauecTBO. Tak UTo
MO>KHO TOBOPUTH O TOM, UTO CTUIMCTUKA MapKU
SIBHO BBIIIIA HA HOBBIN yPOBeHb. CTAIO COBCEM
IIOHATHO, YTO IIPU BCeN CBOeY BUAMMOI IIPOCTO-
Te cTIb Dolce & Gabbana oueHb CJIOKHBIN



